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(\S) Synergy ‘ Experience the ultimate blend
[ - ' of innovation andindulgence with
our cutting-edge ice-cream machines.
Taste the future,engineered with tech,
as we redefine frozen delights.

p— ‘ SYNERGY offers variety of machines
T ASTE £ b B . with different capacity and designs.

THE FUTURE,

ENGINEERED
WITH TECH

©

Synergy Agro-Tech Private Ltd.

A-305-308, Shapath Hexa, Near Gujarat High court,
Sola, S. G. Highway, Ahmedabad-380060 Gujarat, India.
Contact: +9179 40052900, 40052901, +31 8980009681
E-maiil: synergyagrotech@hotmail.com
Web: www.synergyagrotech.com
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pUTHAWALA o SOCIAL MEDIA POSTS +91 97121 99701

@ PACKAG‘“G 7

DESIGN STUDIO ASIF PUTHAWALA
MDF BOX PACKAGING +917874185706

SHAHID PUTHAWALA
+91 95103 98918

PLASTIC BOXES
| M.L. BOXES
® DESIGN ANNUAL

CONTRACT

YOUR ONE STOP PRINTING & PACKAGING NEEDS I/

OUR PRINTING & PACKAGING SERVICIES

- Fancy Sweet Boxes - Corrugated Boxes - Baby Shower Boxes
- Dry Fruit Boxes - Paper Bags - Gift Hampers

- M.D.F. Boxes - Cake - Pastry Boxes - Wedding Cards
-|.M.L Boxes - Baskets - Sticker

Plot No. 5-6, Nr. Samrat Hotel, puthawalapackaging
Bh. Modern Furniture, Nr. Sheetal
Motors (mahindra Showroom),

Sarkhej, Ahmedabad-382210. & www.puthawalapackaging.com
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~4id ) Abid Refrigeration & Engineering Pvt Ltd

The Complete Hospitality Solution
An Iso Certified Company Ns-En Iso 9001:2008/Is0 9001:2008

A Unique Range Of Multiple Display Restaurant and Commercial Kitchen Equipments.

Call:- +91-9822466705, +91-9767896181

Phone:-+91-8237058600, +91-7276034690, +91-9552586182

Website:-abiddisplaykitchen.in  Email:- abid. 742 @gmailcom

Corporate Office:- Near Haj House, Shaukat Ali Square, Central Avenue Road,
Nagpur- 440018 (M.S) India.

Head Office/Factory:- Wanjra Industrial Area Kamptee Road,Nagpur-440026 (M.S) India.

SINCE 1971 BANSILAL GAJJAR'S

EQUIPMENT AND SYSTEM LLR
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And Rolls Innovation at its Best -

Convenient & Easy To Use -
X Bringing f}fcall’h and

SINCE 1984

Mfg. Using Cutting Edge » .
. Technologies Happiness o e

Breakfast fable.

Eco Friendly Material Non-woven

100% Reusable A
Premium Quality Printing 5 hop ping Bag S

Sturdy Construction

Easy To Carry Up To 8kg n | !

G
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Plant : Plot No. G-1322, Road-J, Office : A/504, Sankalp Iconic, g™
PA‘ : KwFY B/h. Kadvani Forge, Metoda G.LD.C, | Opp. Vikram Nagar, Iscon - Ambli Road, SHANTI FOUDS (INDIA)
Kalawad Road, Rajkot - 360021 Ahmedabad - 380054 Bhagyalaxmi Ind. Estate, B/H. Mahesh Timber, Bhavnagar Road, Rajkot - 360 003 (Gujarat) India. Tele/Fax : 0091-281-2384518
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Mathar Foop Machines Inpia Pvr. Lo, 27%

Since Last 35 Years Manufacturers & Project Engineers Of Modern Mithai MODERN MACHINES FOR MAKING .
(Sweets) Making and Indian Snack Food/Namkeen Processing Machines SWEET (MITHA|) & NAMKEENS
Our Range Of Products : since 35 Years MODERN MITHAI /| NAMKEEN MAKING MACHINES g% \'
v -
e Centralised Kitchen Equipments For e Sharbat & Thandai Lines I & 3
Temple Trusts & Hotel Restaurants e Continuous Cooker For Potato & Amla ! *‘r- -
e Rossgulla Making Plant e Sonpapadi Making Plant - :’
 Mawa Making Plant o Halwa Making Plant T g
» Green Peas Processing Lines s Namkeen Making Plant =~
e Chavanprash Making Lines Steam Boiler Milk Boiling Kettle Rasgulla Kettle
a 'atente: esign &l -~
Benifits of Plants/Projects: 4 R o, 20503 ’
e Save 50% Fuel Over Traditional e Investment Recoverable in a ' h
Bhatties Superior quality Mithai By very short period 4
Modern Technology ® 100% Depreciation allowed in Mini Mawa Machine Steam Jackated Kaju Kettle
® LOW Production COSt 1St Year as per Income Tax RU'es. Mawa (Khoa) Machine ) (Tilting) J (Tilting Arrangment) -
* Hygienic Working Atmosphere e No Dependence on a particular ( ulsh Jamun (“Frying Pan 4 P g
e Human Comforts karigar / ustad Lifter _ 3

Over 1200 Installations Successfully Working
All Over INDIA, USA, UK, Africa & Canada

MALHAR FOOD MACHINES INDIA PVT, LTD.

Office Tel No : Tel-022-2845 3960/2845 3581/6570 2332, FAX:022-2845 3431
Reg.Office Add : B-2 & 3, Harish industrial Compond, Srishti Road, Opp.Thakur Mall,
Penkar Pada, Mira(East), Dist.Thane-401104. Maharashtra State, INDIA

(
Steam Jacketed Kadai
(Tilting) 1

E-mail : malharfoodmachines@gmail.com, — ) ——
malharsweets@gmail.com sosoians G~ § e #startupindia Contionus Potato

2 2 '_ . No.: 22EQHC3T ',}‘Saf No.: 7473 a Coocker for Potato Paste
Website : www.mithaimachines.com o No:DIPR105760 o S

I MUMBALI NAGPUR SURAT
9820105973 | 9821738228 | 9821710196 | 9870903005

/; f_; ~ l"_:"/ 5 B - l:i%-

CHENNAI DELHI I JAIPUR
9444487464 9870903010

SINCE 1985

oes S MATKA KULF]

ROYAL TRADITIONAL TASTE

Sarvey No. 202/2, Nr. Shiv Darbar Ashram, Savar Kundla Road, At : Hathsani, Ta. Savarkundla. Dist. Amreli, Gujarat, BHARAT.

For Distributorship Contact : 94277 44411
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House of Flavours

MAKE NEW SODA CONCENTRATES

MASTANI SODA
MOJITO SODA
JIROO BOOSTER
GANGA JAMUNA SODA

100+

AUTHENTIC

PREMIUM SWEETS

INFINITE TASTE OF TRADITION

OUR PRODUCTS

WHITE KAJU KATLI ® KESAR KAJU KATLI » KHAJUR DRYFRUIT PUNCH(SUGAR FREE)
MILK PEDA » KESAR PEDA * THABDI PEDA » MILK CAKE » ROSEBERRY DRYFRUIT BALLS
., SAFFRON CASHEW DELIGHTS e SWEET MAVO (100% PURE) * ALL TYPE OF MATTHA

RAMKRUSHNA DAIRY

swadantasweets28@gmail.com
+91 89806 35353, 89806 32828

follow us on @ @ /swadantasweets

WE WELCOME TRADE INQUIRY FOR WHOLESALE & RETAIL

Manufacturer & Exporter of Food Processing
Machineries and Kitchen Equipments

MILK MAWA FLOUR KNEADING
(KHOVA) MACHINE
MACHINE (SS TOPE TYPE)
(DIESEL-GAS)

110 S8 DG

SINGLE BURNER
TABLE TOP PLANT
BHATTHI MACHINE
TT-1

4 May, 2024

AMBE ENGINEERING

+] 6, PARSHVANATH ESTATE, C.T.M. CROSS ROAD, AHMEDABAD

Ahmedabad - 360026
M.: 08154814004 5

© <’ MAVA (KHOYA) MACHINE & MILK BOILING MACHINE

Mawa (Khoya) Tilting & Chikki
Making Machine 120 Ltr. (S.S.) Gas

Milk Boil (Kaju Katli) Making
Machine - 200 Ltr. (S.S.) Gas

Milk Boil (Basundi) Making
Machine - 400 Ltr. (S.S.) Gas

gg AT (@ian) mefta
& 1 maT (WaT), gEuTS, IRy, ATFEEin v
ot oz # dlargan, otk dt - usik g & fore

ambe.eng111@gmail.com

The Revolution Technology
arand in Ice-Cream Machine

Ice-Cream Machine Manufacturing Company

For Thick Shake & Slush

Mr. Safty 201 - Colore Mr. Gelato Mr. Shake Junior Mr. Shake Floor/P

Ice Cream Mix Processing Machines

NAMKEEN
MACHINE

(JALI SIZE 97)

SINGLE BURNER TABLE TOP PLANT

BHATTHI MACHINE - TT-1A
* DIESEL = KEROSENE + GAS

« DIESEL

= KEROSENE ; e J

* GAS Ve =
§ Combo - 401

L - s -

Little C/F-80 & 100 Pastomatic Boilmatic

Mr. Yogi G-2 Bar G

DOUBLE BURNER TABLE TOP PLANT
BHATTHI MACHINE - TT-2
» DIESEL » KEROSENE = GAS

We Assure the best return of your value

* M
SINCE - 1974

AMBICA ENGINEERING WORKS
www.ambicaeng.com

Q@
£ 7

v

HEAD OFFICE

Industrial Plot No.6, Mahuva Road, Talaja-364140, Dist : Bhavnagar, Gujarat - India.

+91 2842 222 141 | +91 97234 07151 | sales@ambicaeng.com

BRANCH OFFICE
Shed No.5, Gajanand Industrial Hub-3, Nr. Hathiajn Circle, Opp. Siddhpura Estate,
Phase-IV, Vatva GIDC, Ahmedabad-382445, Gujarat - India. +91 94264 40989

Manufacturer and Exporter of :

Softy Ice Cream Machines (Pump & Gravity Series)
Ripple Softy Ice Cream Machines

Gelato / Natural / Premium / Sorbet Ice Cream Machines
Thick Shake Machines

Slush Machines

Combination Machines for Softy & Thick Shake

Frozen Yogurt Ice Cream Machine

Small Continous Ice Cream Freezer

Ice Cream Mix Processing Machines

Raw Materials For Softy & Thick Shake

Yes VCS INDIA PVT. LTD.

An ISO 9001-2015 Certified Company
"VCS India House", 96/7, B/h. Shiv EState, Nr. Ravirandal Society, Nr. Jashodanagar
Cross Road, N.H.No.8, C.T.M., Ahmedabad - 380026, Gujarat, India.
Cell : +91-98250 23410 / 93755 23410, Ph. : 079-25893038 / 25890128
E-mail : info@vcsindia.com / Web : www.vcsindia.com

v
VCS INDIA

Vishwakarma
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Super Flow™ EXCELUM ENTERPRISES

Vision : To Explore the Refrigeration,
Air Conditioning & the Electrical Markets.

Large Centrifugal Housing
Axial Fans Backward Fans Centrifugal Fans

)

/

Duct Fans

i
e

)
f. b‘ .
[ .:._

R4
Str:ti:(\e;::tsical 0il Separator Moisture - Liquid SF/ RV
Technical Data Sight Class Rotolock Valve

Liquid Receiver

T i

SF - V Magnetic SF - Vibration SF / GBC Series
Check Valve Absorbers Ball Valve

Moisture - Liquid
Indicator Sight Glass
ODF Connection

209, 2nd Floor, Banarasi Heritage, B/h. Inorbit Mall, Chincholi
Bunder, Mind Space, Malad (W), Mumbai - 400 064. INDIA.

o o) ]
-purvin.in | i ing@gmail. | fb: inaddtast \| .
e et s o ol e © 022. 49633628 O 96207 40914, 99678 37756 [ 3 9] gem
E : marketing@excelum.in | W : www.excelum.in | —

Popcorn
Making Machine

ic Pi Roaster Machine Twin Screw
glﬂ:szc:;ﬁz Extruder Machine

i i Rectangular Batchfryer

Masala Coating Pan Vibro Screener For Dehydration System  Kurkure Extruder Machine With Inbuilt Heat Exchanger

PARAS ENGIN EERING J _Web. : www.paraseng.com

D-29, Road no., 3 Sardar Industrial Estate Ajwa Road, Vadodara - 390019

Mobile No.: 9426054066, 9824548566 Email : parasengineering83@gmail.com
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Several Newsworthy Snippets

Patanjali Foods Ltd, renowned for its specialization in edible
oils, declared its strategic move on to evaluate a proposal aimed
at acquiring the non-food business segment of Patanjali Ayurved,
under the leadership of Baba Ramdev. In an official regulatory
disclosure, Patanjali Foods disclosed that its board had meticulously
reviewed an initial proposition from Patanjali Ayurved Ltd concern-
ing the potential divestment of its non-food business to Patanjali
Foods. "The board has tentatively sanctioned the exploration of
avenues to synergize with Patanjali Ayurved's non-food portfolio
on a strictly arm's length basis," as per the regulatory filing.
Furthermore, the board has authorized designated officials to
conduct comprehensive due diligence, engage professional advi-
sors, negotiate terms, and subsequently present their findings to
both the Audit Committee and the board for further deliberation.
Notably, Patanjali Foods has been vigorously broadening its product
spectrum, as evidenced by its acquisition of Patanjali Natural
Biscuits Pvt Ltd's biscuit division for Rs 60.03 crore in May 2021,
followed by the procurement of the noodles and breakfast cereals
segment for Rs 3.50 crore in June 2021, and the food division for
Rs 690 crore in May 2022, all from Patanjali Ayurved. The proposal
extended by Patanjali Ayurved is perceived as potentially augment-
ing Patanjali Foods' product lineup with an array of brands, thereby
stimulating revenue and EBITDA growth, the company noted.
Established in 1986, Patanjali Foods Limited, formerly known as
Ruchi Soya Industries Ltd, holds a prominent position in the FMCG
landscape, operating across edible oils, food & FMCG, and wind
power generation, showcasing popular brands such as Patanjali,
Ruchi Gold, and Nutrela.

[ ]

In response to recent regulatory changes affecting the health
drinks category, Hindustan Unilever (HUL) has undertaken a notable
rebranding initiative. The company announced the renaming of its
'health food drinks' category to 'functional nutritional drinks' (FND),
accompanied by the removal of the 'health' label from its iconic
product, Horlicks. This adjustment follows directives from the
Ministry of Commerce and Industry instructing ecommerce plat-
forms to revise the categorization of beverages. During the earnings
press conference on April 24, Ritesh Tiwari, HUL's Chief Financial
Officer, formally unveiled the rebranding strategy. Tiwari empha-
sized that the transition to the FND designation offers a more
precise and transparent description of the category. He also
underscored the significant growth potential within the FND market,
highlighting current under-penetration. The regulatory scrutiny
surrounding the health drinks category is rooted in the absence
of a clear definition for 'health drinks' under the Food Safety and
Standards Act 2006. The Food Safety and Standards Authority of
India (FSSAI) has recently directed ecommerce platforms to refrain
from labeling dairy, cereal, or malt-based beverages as 'health
drinks' or 'energy drinks' due to this legal ambiguity. This regulatory
action aims to mitigate consumer confusion and curb misleading

i DISCLAIMER (PRECAUTIONARY INTIMATION) )
KHURAK FOOD IN TOTO

While ordering for the products, processing machinery, raw materials or
any food services as detailed in the advertisements of the magazine, the
readers are herewith conspicuously Pre-cautioned to caringly Safeguard
their own consumeric interests by being personally assured of the accuracy
of the Quality of the products claimed in the advertisements. It is advisable
to be properly consulted with the concerned authority to this effect. We
have to here clearly mention that the task to check the bonafides of any
guarantees or Warrantees with regard to the Quality or the capacity of these
Products forms no part to our any legal responsibility or liability. In spite
of the advertisers accepting or rejecting their legal responsibility in the
events of such legal suits or pursuits, We here emphatically aver that the
printer, publisher, Editor or owner of the magazine shall never be legally

Lheld responsible. Let it be here Kindly noted seriously.

advertising practices. These developments come amidst concerns
over high sugar levels in beverages, exemplified by recent scrutiny
of Mondalez India-owned Bournvita. The government's instruction
to ecommerce websites to revise the classification of Bournvita and
similar beverages reflects the ongoing efforts to align with
regulatory standards. In a separate controversy, Nestle faced
allegations regarding sugar content in its infant milk products sold
in less affluent nations, including India. The Food Safety and
Standards Authority of India (FSSAI) initiated an inquiry into the
matter to ensure compliance with nutritional standards. Nestle has
reaffirmed its commitment to product quality and pledged full
cooperation with the investigation. As regulatory scrutiny intensi-
fies, companies like HUL and Nestle are navigating evolving
standards to ensure transparency, compliance, and consumer trust
in their product offerings.
[ ]

The government announced that it will enforce mandatory
testing for ethylene oxide (ETO) contamination in spice exports
destined for Singapore and Hong Kong. ETO, classified as a
carcinogen, has prompted concerns following a ban imposed by
both countries on specific spice exports from Indian brands such
as MDH and Everest. Allegations of ETO presence in certain spice
products exported by these companies have led to heightened
scrutiny. In response to these developments, the government has
extended the mandatory testing requirement for ETO contamination
to spice shipments bound for other countries as well. This decision
follows consultations between the commerce and industry ministry,
the Spices Board, and industry stakeholders. Currently, spice exports
to Singapore and Hong Kong are subject to mandatory testing for
aflatoxin, a carcinogen, and Sudan I-IV, a dye. However, ETO testing
is already compulsory for consignments intended for the European
Union and the United Kingdom. An official emphasized that the
government consulted with exporters before implementing these
mandatory standards. The government's action comes after Singapore
reported ETO levels exceeding permissible limits in Everest's Fish
Curry Masala, while Hong Kong detected the pesticide in three
products from MDH-Madras Curry Powder, Mixed Masala Powder,
and Sambhar Masala-alongside Everest's Fish Curry Masala. India
is currently conducting inspections at the facilities of prominent
spice manufacturers MDH and Everest to ensure compliance with
quality standards. This action comes in the wake of allegations
raised by Hong Kong, which halted the sale of certain products
from these companies due to suspected high levels of a carcino-
genic pesticide. Hong Kong's suspension of sales this month
included three MDH spice blends and an Everest spice mix
specifically designed for fish curries. Similarly, Singapore initiated
a recall of the Everest spice mix, citing elevated levels of ethylene
oxide, a substance deemed unfit for human consumption and
associated with long-term cancer risks. MDH and Everest spices
enjoy widespread popularity in India and are distributed across
Europe, Asia, and North America, contributing significantly to the
country's spice exports, which amounted to $4 billion in 2022-23
according to the Spices Board, the industry regulator in India. In
response to the situation, the Spices Board has engaged with
relevant authorities in Hong Kong and Singapore to gather data
on MDH and Everest exports. Concurrently, the board has com-
menced inspections at the plants of these companies to identify
the root cause of the issue and ensure adherence to regulatory
standards. The Spices Board has also announced the implemen-
tation of mandatory testing for ethylene oxide in spice shipments
destined for Singapore and Hong Kong. Additionally, it has pledged
strict monitoring of shipments to other countries to prevent

contamination. While Everest has asserted the safety of its spices
(Continu page 8)
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® PRESIDENTIAL FOREWORD

E-Governance of
cuisine Culture

We are proud to have been tech-Savvy Millennials of the present Third Millennium and our
piece de resistance has been Food Safety at the national level. En Passant our Food Processing
business comes to obtain the fund of Rs. 2000 Cores under the recent central budget and it is directly
suggestive of the Government’s clairvoyant attitude to scrupulously solve the Food Security issue
up to scratch and in context to the socio-economical ambience of our present Geopolitical Indian
Nation.

The Raison d’etre of the best neoteric concept of e-governance for the Government has been
anti-moratorum Proclivity, which is undoubtedly propaedeutic of the All-in Development in the years
to come. Now nothing being at cross-purpose ! our Finance Minister Honourable Arun Jaitley Defines

IJJ

: “There is no contradiction in being Pro-business and being Pro-poor !” This is real ideal of Co-
existence, wherein the long term life plan and the long term business plan can co-exist for both
rich as well as poor at the socio-economical national level as well as geo-political international level.

But the yardstick is Food, a real connectivity of the e-governace for the people, by the people and

\’w\c«o"\o& T':;?c\a‘{ag’L M,/u‘r;

(Himachal Prakash Mehta)

also of the people !

FROM THE EDITOR - IN - CHIEF

Universal Cuisine

£
Culture

So far the global cuisine culture is concerned, the present third millennium is now the proper
time to reverse the famous Spanish Proverb : “The Belly rules the Mind !” The blissful-peaceful life
demands a differt kind of the liberty to eat our choicest foods including leaves of grass and also
flowers of the garden. To Mark Twain, the part of the secret of success in life is to eat freelly
what we like and let the food fight it out inside. The history of the Floriated Food cuisine is no
less romantic. The colours and fragrances of the flowers are meant for aesthetes, but the flowers
commodified are meant for the chefs, who know well the culinary flower power. Despite the dissuasivity
by lean kerr, who says : “Please Don’t Eat the Daisies !”, the chefs of the Magacities like London
or Paris continually be fool the eaters by shifting the blooms from the florally decorative dinner-
tables to their plat djour. In India only flower we use in food is culiflower, not flower, but vegetable.

But today flowers like roses and nasturtiums are profusely used as the food commodities by the

chefs out of their experimental love to the detriment of our natural flora and fauna !

o
S TC e vae /=
\\i \'

(Prof. Dr. J. ). Trivedi)
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and the rigorous clearance process they undergo before export,
MDH has yet to comment on the matter. The Spices Board remains
committed to addressing these concerns and safeguarding the
reputation of Indian spice exports through comprehensive regulatory
measures.

Ahmedabad-based Energy Beverages' Clear Premium Water
has achieved a significant milestone by reaching 1,600 HoReCa
(Hotels, Restaurants, and Catering) clients in March 2024, marking
a substantial increase from just 90 clients in 2020. Currently, the
HoReCa sector accounts for 50 percent of the brand's total sales,
showcasing its growing influence in the hospitality and catering
industry. Nayan Shah, Founder & CEO of Clear Premium Water,
expressed the company's commitment to market expansion and
strengthening its leadership position in the HoReCa segment while
maintaining a focus on delivering exceptional quality and service.
This achievement underscores Clear's dedication to meeting the
diverse needs of its clientele. With a production capacity exceeding
50 lakh bottles per day, Clear Premium Water is available at over
80,000 retail outlets nationwide, facilitated by a network of 1,000
distributors. As the brand continues to broaden its footprint and
impact, it remains steadfast in upholding its core values of quality,
sustainability, and social responsibility, ensuring a positive contri-
bution to both consumers and society at large.

Catch Spices, a flagship brand of the Dharampal Satyapal
Group (DS Group), proudly announced its induction into the coveted
Rs 1000 crore club. Boasting an impressive year-on-year growth
rate of 24% over the past two years, Catch Spices is poised for
further expansion and prosperity. With a forward-looking vision, the
brand sets its sights on achieving a compound annual growth rate
(CAGR) of 30% over the next five years. To fuel its ambitious growth

HAVMOR"
PLASTICS

Raghuvir Estate, 17 Atika Ind. Area,Dhebar Road,
Rajkot - 360 002, (Cuj) INDIA .
L Ph.: +91-281-2363231,TeleFax : + 91-281-2363836
i i) Email : info@havmorpackaging.com
Manufacturers of Plastic Moulded Website : www.havmorpackaging.com
Food Packing container for Dairy, Restaurant , farmaceuticle Industries & Indl. Grease packing
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plans, Catch Spices is embarking on a multifaceted strategy that
includes tapping into modern-format stores and e-commerce plat-
forms, including quick commerce platforms. Diversification remains
a key pillar of its expansion, with forays into pastes, gourmet
gravies, grinders, herbs, and pink rock salt, alongside ongoing
development of new products. Strengthening its market presence
and driving growth entails enriching its product offerings, with a
keen focus on digital-first products and regionalization tailored to
local tastes. Rajiv Kumar, Vice Chairman of DS Group, attributes
Catch Spices' milestone achievement to its unwavering commitment
to excellence and consumer-centric approach. He underscores the
brand's reputation for consistent quality and reliability, shaped by
a deep understanding of evolving consumer preferences. Despite
challenges posed by regional competition and fluctuations in
commodity rates, Catch Spices remains resilient and adaptable.
Surpassing industry benchmarks, the brand has outperformed the
packaged spices industry in India, which stood at approximately
Rs 34,000 crores in 2023, witnessing an 18% growth. Catch Spices
achieved a growth rate of more than 23%, with volume growth
exceeding double that of the industry. With acclaimed brand
ambassadors like Akshay Kumar, Bhumi Pednekar, and Kirti Kharbanda,
Catch Spices has garnered widespread acclaim for its campaign
'Kyunki khana sirf Khana nahi hota' (Because food is more than
just food). This positioning underscores the brand's belief that food
embodies emotions, memories, bonds, traditions, and values,
fostering a deeper connection with consumers beyond mere func-
tionality to emotional resonance. Leveraging market trends, Catch
Spices is intensifying its focus on digital marketing to engage with
consumers effectively. Additionally, the brand is forging successful
partnerships and initiatives to enhance market penetration, includ-
ing co-promotions with consumer brands and trade loyalty pro-
grams.

Quick-service restaurant chain Wow! Momo announced that
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it has successfully secured Rs 70 crore in its latest funding round
from Z3Partners. This funding injection comes as a significant boost
for the chain, which operates under three distinct brands: Wow!
Momo, Wow! China, and Wow! Chicken. The primary allocation of
funds will be directed towards accelerating growth and expansion
initiatives, as well as bolstering its distribution network and
investing in research and development (R&D) for its FMCG arm.
Sagar Daryani, CEO of Wow! Momo, expressed gratitude for the
confidence shown by investors, emphasizing the company's unwa-
vering commitment to sustainable growth. He highlighted the
resilience and focus of the team, emphasizing their determination
to drive positive change in the industry. This latest round of funding
builds upon the momentum generated by a previous infusion of
Rs 350 crore from Khazanah Nasional Berhad, the sovereign wealth
fund of Malaysia. The continued support from investors underscores
the company's promising trajectory and potential for further expan-
sion. Rishi Maheshwari, Managing Partner at Z3Partners, com-
mended Wow! Momo's position as a shining example of India's
vibrant entrepreneurial landscape. He praised the chain's dedication
to building a high-quality food business at scale, driven by its
exceptional execution capabilities. Maheshwari noted that this
investment aligns perfectly with Z3Partners' strategy of supporting
scalable businesses with sizable market opportunities, particularly
those leveraging technology to enhance operational efficiencies
throughout the value chain.
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Varun Beverages Ltd, PepsiCo's leading franchise bottler,
announced the successful completion of its acquisition of South
Africa-based Beverage Company (BevCo) and its wholly-owned
subsidiaries. The acquisition process concluded after obtaining
necessary approvals from PepsiCo Inc and the Competition Com-
mission South Africa. As of March 26, BevCo officially became a
subsidiary of Varun Beverages Ltd, as stated in a regulatory filing.
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Varun Beverages Ltd also provided a corporate guarantee amount-
ing to ZAR 1,500 million (approximately Rs 660 crore) to secure
credit facilities extended to BevCo by FirstRand Bank. However, the
company clarified that this corporate guarantee would not impact
its operations. Back in December 2023, Varun Beverages Ltd had
revealed its intentions to acquire a 100% stake in BevCo, along
with its wholly-owned subsidiaries, at an enterprise value of around
Rs 1,320 crore (approximately ZAR 3 billion). BevCo holds valuable
franchise rights from PepsiCo in South Africa, Lesotho, and Eswatini,
along with distribution rights for Namibia and Botswana. Addition-
ally, BevCo boasts a portfolio of beverage brands such as Refreshhh,
Reboost, Coo-ee, and JIVE. With five manufacturing facilities
strategically located across South Africa, BevCo has an installed
capacity of 3,600 bottles per minute (BPM). Varun Beverages Ltd
views this acquisition as an opportunity to expand its geographical
presence in Africa, leveraging South Africa's status as the largest
soft drinks market on the continent, with a projected CAGR of 5.3%
until 2027. Varun Beverages Ltd, operating on a calendar financial
year, reported a net revenue of Rs 16,042.58 crore in 2023, marking
a notable increase of 21.8%. With a partnership spanning over three
decades with PepsiCo, Varun Beverages Ltd continues to expand
its business by increasing the number of licensed territories and
subterritories. Varun Beverages, the prominent bottler for beverage
giant PepsiCo, announced the commencement of commercial pro-
duction of soft drinks and energy drinks at its newly established
facility in Gorakhpur, Uttar Pradesh. The firm, promoted by the
Jaipuria family, also disclosed plans to initiate production of juices
and value-added dairy products at the same location, as stated
in a regulatory filing by Varun Beverages Ltd (VBL). In its official
statement, VBL confirmed the start of commercial production for
carbonated soft drinks and energy drinks at the Gorakhpur facility,
with plans to expand into juices and value-added dairy products
in the near future. The company revealed that it is investing
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approximately Rs 1,100 crore for this greenfield project. Highlight-
ing its expansion strategy, VBL outlined plans to enhance production
capacities in the juices and value-added dairy products segments
throughout 2024. Operating across six countries, VBL's net revenues
in 2023 were predominantly derived from three markets in the
Indian Subcontinent-India, Sri Lanka, and Nepal, accounting for 83%
of its total revenue. The remaining 17% was contributed by three
African countries-Morocco, Zambia, and Zimbabwe. With Varun
Beverages accounting for over 90% of PepsiCo's beverage sales
volume in India, the company plays a pivotal role in manufacturing,
marketing, and distributing a wide range of PepsiCo-owned prod-
ucts. This diverse portfolio includes carbonated soft drinks, carbon-
ated juice-based beverages, juice-based beverages, energy drinks,
sports drinks, and packaged drinking water. Operating on a calendar
financial year basis, VBL reported net revenues of Rs 16,042.58
crore in 2023, showecasing its significant presence and robust
performance in the beverage industry.

In a noteworthy reversal of trends observed during FY22 and
FY23, prominent players in the kitchen staples and daily needs
sector, including Adani Wilmar, Marico, ITC Ltd, and LT Foods, are
experiencing a resurgence in consumer preference for branded
packaged staples. This shift marks a welcome relief for the industry,
as the decline in commodity prices prompts consumers to revert
to trusted brands over loose items. Angshu Mallick, Managing
Director at Adani Wilmar, emphasized this shift, noting that the
crash in prices has led consumers back to branded products, with
popular brands now experiencing faster growth rates compared to
others. This conversion is particularly evident in rural markets. Adani
Wilmar's recent fourth-quarter result update showcased a remark-
able 15% growth in branded edible oil sales during FY24, surpassing
the overall segment growth of 10% year-on-year. Similarly, Marico
Ltd, the nation's largest branded coconut oil manufacturer, reported
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low single-digit volume growth for its leading brand Parachute
Coconut Qil, attributing it to the continued revival in conversions
from loose to branded packaging amidst firming copra prices. This
trend extends beyond edible oils to staples like atta, pulses, rice,
and tea, with notable shifts from loose to branded packaging.
Packaged atta recorded a growth rate of approximately 12% last
fiscal, while packaged rice saw an approximate 8% growth,
outpacing the sluggish performance of loose categories. Ashwani
Arora, CEO and Managing Director of LT Foods, expressed optimism
about the company's packaged basmati sales, which surged by 11%-
12% in FY24 compared to the previous fiscal, exceeding industry
growth rates. Similar conversions are witnessed in segments like
sugar, besan, and tea, with branded products growing at 2-3 times
the pace of the loose market. Viren Shah, Managing Director of
Jivraj Tea, echoed this sentiment, highlighting a resurgence in the
branded tea segment, which grew by 5% last fiscal following a
decline in previous years due to high prices. The return of
consumers to trusted brands signals a positive outlook for the
industry, driven by favorable commodity prices and renewed
confidence in branded packaged staples.
L ]

Packaged food company Annapurna Swadisht Ltd unveiled its
acquisition of the 'Arati' brand mustard oil from R R Proteins and
Agro Ltd (RRPAL) for Rs 28 crore. This strategic move marks
Annapurna Swadisht's entry into the edible oil segment, enhancing
its FMCG portfolio significantly. The Rs 28 crore consideration
encompasses the cost of acquiring both the manufacturing unit and
the brand, as confirmed by a company spokesperson. Financing for
the transaction will be sourced through a blend of internal accruals
and debt. With a production capacity of 9 lakh litres of oil per
month, RRPAL's acquisition empowers Annapurna Swadisht to
venture into a new business vertical of edible oil, offering promising
growth prospects. Shreeram Bagla, Managing Director of Annapurna
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Swadisht Ltd (ASL), expressed optimism about the acquisition
aligning seamlessly with the company's overarching strategy to
establish a strong presence in the packaged food industry, particu-
larly in the semi-urban and rural markets of India. To maximize the
potential of the 'Arati' brand mustard oil, ASL plans to leverage
its existing distribution network in tier Ill, IV, and V towns across
eastern and northeastern regions. The company intends to boost
sales by introducing affordably priced consumer packs priced at
Rs 10 and Rs 20, catering to the burgeoning demand in these
markets. Currently, ASL specializes in manufacturing snacks and
beverages, offering a diverse range of around 75 SKUs across 10
broad categories. Its products are distributed through a network
of over 6 lakh retail touchpoints, primarily concentrated in Bihar,
Jharkhand, West Bengal, Assam, Odisha, and Uttar Pradesh.
[ ]

In the realm of chocolates and ice creams, a bitter reality
is emerging: the surging costs of cocoa are starting to take a toll
on the bottom line of major players. According to a report, both
traditional chocolate makers like Amul and renowned ice cream
brands like Baskin Robbins and Havmor are grappling with the
repercussions of higher cocoa prices. Amul, a significant contender
in the chocolate market, is contemplating a substantial price
increase for its chocolate products. Jayen Mehta, Managing Director
at Gujarat Cooperative Milk Marketing Federation (GCMMF), the
umbrella organization for Amul, disclosed that the price of cocoa
beans in India has skyrocketed to Rs 800 per kg from its previous
range of Rs 150-250. Mehta stressed the inevitability of passing
this cost burden onto consumers, projecting a hike of 10-20% in
chocolate prices within the next two months. Despite the impending
price hike for chocolates, Amul aims to maintain current prices for
its ice creams and beverages, recognizing the challenges associated
with adjusting prices for seasonal products. Mehta expressed
confidence in the competitiveness of their offerings, anticipating
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minimal impact on market share. Similarly, Baskin Robbins, a
popular American ice cream brand in India, is feeling the pressure
of rising cocoa prices. Mohit Khattar, CEO at Graviss Foods, the
master franchise holder for Baskin Robbins in India, revealed that
cocoa-based ingredient prices have surged by 70-80%. However,
the company has chosen to absorb these increased costs for the
time being, refraining from an immediate hike in consumer prices.
Khattar indicated that they would reevaluate the situation post-
summer season, remaining optimistic about sales performance.
Havmor Ice Cream, which had previously adjusted prices earlier in
the year to counter inflation, is also devising strategies to mitigate
the impact of cocoa price hikes. Komal Anand, Managing Director
at Havmor, emphasized the ice cream market's sensitivity to pricing
changes. Anand disclosed that the company had proactively secured
long-term pricing contracts in anticipation of such challenges,
aiming to maintain current price levels despite the surge in cocoa
costs. As cocoa prices continue to climb, chocolate and ice cream
brands find themselves navigating a delicate balance between
maintaining profitability and retaining consumer loyalty. The deci-
sions made by industry leaders like Amul, Baskin Robbins, and
Havmor will undoubtedly influence pricing dynamics in the coming
months, shaping consumer choices in the chocolate and ice cream
aisles.
[ ]

Consumers are bracing themselves for potential price hikes
as their favorite Cadbury bars and chocolate cookies may become
more expensive. The surge in cocoa prices, driven by a global supply
shortage, is causing input costs to soar for companies. This could
lead to a portion of the price increase being passed on to
customers. Major players in the chocolate industry, such as
Mondelez, Hershey's, and Nestle, as well as local bean-to-bar
chocolate makers and biscuit manufacturers, are all expected to
feel the impact. With cocoa prices surpassing $10,000 a ton for
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the first time, companies are grappling with significant cost
challenges. Experts caution that maintaining margins, especially for
companies serving price-sensitive consumers, will be difficult as
they contend with sourcing cocoa at higher prices. The situation
is worsened by an estimated 8% decrease in cocoa supply for the
2023-24 season, mainly due to disruptions in major cocoa-producing
regions like Cote d'lvoire and Ghana. Some companies are already
considering raising prices to offset the increased costs, while others
are exploring alternative strategies such as reducing pack sizes or
using FSSAl-approved substitutes for cocoa butter. However, these
measures may only provide temporary relief. For bean-to-bar
chocolate makers focusing on fine flavor cocoa, the situation is
particularly challenging. The diminishing price gap between fine
flavor cocoa and bulk cocoa, along with supply issues, threatens
their pricing strategies and profitability. In response to these
challenges, companies are exploring various options, including
seeking cheaper alternatives and renegotiating contracts with
suppliers. Yet, the prevailing uncertainty surrounding cocoa prices
remains a significant concern for the industry as a whole.
[ ]

During its 43rd Central Advisory Committee (CAC) meeting in
Coimbatore, Tamil Nadu, the Food Safety and Standards Authority
of India (FSSAI) revealed an action plan regarding antimicrobial
resistance. The discussions focused on raising awareness among
farmers regarding the prudent use of antibiotics in livestock,
aquaculture, and poultry. FSSAl emphasized the need for surveil-
lance on antimicrobial susceptibility in food matrices, urging states
to formulate surveillance plans and hold regular meetings with state
laboratories. Additionally, FSSAI officials deliberated on the signifi-
cance of maintaining clean marketplaces and establishing health
clubs in schools. Commissioners of Food Safety were directed to
develop 100 'Healthy and Hygienic Food Streets' to ensure food
safety standards. The meeting also addressed the promotion of
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fortified rice and compliance with the FSS (Fortification of Foods)
Regulation 2018. Furthermore, a Guidance Document for Training
of Food Handlers in university, college, and hostel canteens was
unveiled to enhance food safety practices.

L]

India presented its recently released Standard Operating
Procedure (SOP) for the Modernization of Food Streets during the
pre-session meeting of the 54th session of the Codex Committee
on Food Hygiene (CCFH) in Nairobi, Kenya. This presentation aligned
with the proposed draft guidelines for Food Hygiene Control
Measures in Traditional Markets for Food, which is a pivotal agenda
item for the 54th session of CCFH. Alongside the SOP presentation,
the agenda for the session includes discussions on significant
topics such as "Guidelines for the Control of Shiga Toxin-Producing
Escherichia Coli (STEC) in Fresh Leafy Vegetables and Sprouts" and
"Guid